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Flash Head Here!


FREE, SALE,


$$$$, etc.





Formal flyers look “serious” and businesslike. But people still expect you to get to the point fast. Make it easy to skim the flyer and get all the important benefits of your product, service or event.





MASTER OF ARTS IN URBAN EDUCATION








Course Title	Semester	Grade


		Hours





UED 617            Org. Behavior in a Multicultural Society             3              ____





UED 641	Supervision & Evaluation of Instruction	3              ____		





UED 637	Curriculum Development	3              ____





UED 610	Advanced Educational Psychology	3              ____





UED 681	Personnel Management & Staff Devel.	3              ____





UED 670	School Law	3              ____





UED 630	School and Community Relations	3              ____





UED 671	School Finance	3              ____





UED 793	Internship I	3              ____





UED 794	Internship II	3              ____





Research Component





UED 691	Research and Writing	3              ____





UED 791	Applied Research I	3              ____





UED 792	Applied Research II	3              ____





	Total Credit Hours	39





		             SESL 1-07	SESL 1-07











Flash Head Here!


Fill this text box with an


attention-getter, like FREE, SALE, $$$$, etc.





A few more flyer pointers:


Use bulleted lists like this to make your important points pop out. 


Use your “spot” color to draw attention to key points that you don’t want the reader to miss


Bullet items should be short and to the point. They should not exceed three to four lines of body copy.


Remember, flyers can’t convey a complex message. Keep your text short and easy to read.
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Attention grabbing headline!


A friendly flyer looks like fun – or, at least, informal.� Use this spot to get people interested. They’ll only�give you a few seconds of their time.� Emphasize benefits and what’s in it for them.








Attention grabbing headline!


A friendly flyer looks like fun – or, at least, informal. Use this spot to get people interested. They’ll only give you a few seconds of their time. Emphasize benefits and what’s in it for them.





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	State	Zip	Phone	
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YOUR LOGO HERE





YES! Repeat your offer here.


No, not right now, but keep me in mind for future offers.


Name	


Address	


City	State	Zip	Phone	





Flash Head Here!


FREE, SALE,


$$$$, etc.





A promotional flyer yells “deal” or “look at me!” Replace this text with “hot” copy encouraging the reader to take action. Put important benefits up front.





Attention grabbing headline!








A few more flyer pointers:


Use bulleted checklists like this to make your important points pop out.


Use the AutoShapes menu if you want to replace the “starburst” above


Or insert your own piece of art, illustration, photo or chart.


Here’s a good spot for your slogan or for emphasizing the expiration, guarantee, special, etc.
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